








WHAT’S 

AWESOME 
ABOUT

CCC OUTREACH?



CONTRA COSTA COLLEGE 
2017-2018 HIGH SCHOOL OUTREACH OVERVIEW

16
CAMPUS TOURS

50+
COLLEGE PREP

WORKSHOPS

19
DROP-IN COUNSELING 

BLOCKS

30+
ENROLLMENT 

SUPPORT SESSIONS 

20+
APPLICATION WORKSHOPS

14
MM & ORIENTATION 

WORKSHOPS

15+
FALL REGISTRATION 

WORKSHOPS

19
INTRODUCTION TO ED 

PLANNING WORKSHOPS

10 
HIGH SCHOOL STEM 

CONNECTIONS WORKSHOPS

35+ 
HIGH SCHOOL COLLEGE 

RESOURCE FAIRS & 

PANELS

6 
DSPS 

CLASSROOM 

PRESENTATIONS

3 
ESL 108

CONHS 

COURSES



CONTRA COSTA COLLEGE 
2018 COMET DAY

10 
COUNSELING WORKSHOPS

8
CLUB & CCC COMMUNITY LUNCH 

WORKSHOPS

22
STUDENT SUCCESS WORKSHOPS

200+
HIGH SCHOOL STUDENTS

De Anza

El Cerrito

Greenwood Academy

Hercules

Kennedy

Leadership Public Schools

Pinole Valley

Richmond

Richmond Cal Prep



CONTRA COSTA COLLEGE 
2017-2018 ADULT & ALTERNATIVE EDUCATION OUTREACH

5
CAMPUS TOURS

15+
COLLEGE PREP

WORKSHOPS

10 
APPLICATION WORKSHOPS

5+
ENROLLMENT SUPPORT WORKSHOPS

16 WORKSHOPS AT WEST CONTRA COSTA ADULT EDUCATION 

6 WORKSHOPS AT MT MCKINLEY SCHOOL

6 WORKSHOPS AT SYLVESTER GREENWOOD ACADEMY



CONTRA COSTA COLLEGE 
2017-2018 COMMUNITY OUTREACH

16
COMMUNITY EVENTS

FAIRS, FESTIVALS, & PARADES

4
CHURCH PRESENTATIONS

WORKFORCE DEVELOPMENT 

2
VETERANS DAY EVENTS

4
CAMPUS EVENTS

CCC CAREER FAIR, DREAMERS CONFERENCE RESOURCE 

FAIR, INTERNATIONAL WOMEN’S DAY, & VETERANS DAY



LET’S

DO 

THIS!



46
emails sent 

over 27 weeks 

Mar 26 – Oct 22

10k
weekly email recipients

current students, applied but 

not enrolled

26%
avg email open rate
industry standard 22%

7%
avg email click through rate 

industry standard 2.5%

30k
San Pablo homes + 

businesses received 

Local First ad

2200
HS seniors received

Let’s Do This + Paying For 

College materials

82k
homes + businesses 

received Summer/

Fall 18 enrollment card

103k
homes + businesses 

received Fall 18 enrollment 

+ Career Education Night 

card

16
weeks Hilltop Theater ad

April, May, July, Aug

150k
theater ad impressions

7000 spots on 16 screens

44
bus ads/billboards 

over 4* weeks 

June 1-June 30

3.3 mil 
est bus ad/billboard 

impressions

17
texts sent 

over 26 weeks

Apr 3 – Oct 22

2400
weekly text recipients

opt-in via Go/Insite
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*may run longer if ad space is not reserved by another buyer
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376k
mobile ad 

impressions

2.5% 
mobile ad click rate

industry standard 0.15%

N/A
visits to campus

337K
ads delivered

May 14-June 12

0.12%
mobile ad click rate

industry standard 0.15%

1467
visits to campus

139K
ads delivered

May 14-June 4

0.14%
mobile ad click rate

industry standard 0.15%

750
visits to campus

138K
ads delivered

May 11-June 4

0.14%
mobile ad click rate

industry standard 0.15%

2808
visits to campus
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NCM 

mobile

African 

American 

mobile

Latino 

mobile

CE 

mobile
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TACTIC COST FUNDING SOURCE

Email N/A Student Services Division

Text N/A District 

Local First Magazine Ad $1500 3SP

Theater/Mobile Ads $11,000 3SP

Bus/Billboard Ads $23,000 3SP

Let’s Do This/Paying for College 

Mailings
$9,000 3SP

Enrollment Postcards $31,000 3SP/Workforce

CE/AA/Latino Mobile Ads $4300 Equity/Workforce

Total $79,800
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Local First Magazine Ad 

Winter Issue Back Cover

$1500, funded by Workforce

Mailer for 

WCCUSD/JSUSD Seniors

November 2018

$2600, funded by 

First Year Experience


